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What is the main problem we wish to
address?

What do we try to accomplish with our
project?

What are our objectives?

Introduction
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Introduction

Our logo was created by a Portuguese
designer and it represents a traditional reed
cape that used to be worn by farmers to
protect them from the rain.

The name of this cape is ‘caroça’, but
unfortunately not many people know how to
make them these days.

The colours on the right-hand side of the
logo represent the colours of the 8 flags of
the partner countries.
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Introduction

Rural 3.0 began in January 2019 and was co-
funded under the European Union's
ERASMUS+ Knowledge Alliances Scheme.

The importance of cultural learning is
increasingly being recognised by many
countries, not just because of its cultural and
human values, but also for the contribution
it makes to local, regional and national
economies.

The countries involved are Portugal, Spain,
Italy, Germany, Austria, The Netherlands,
Croatia and Lithuania.
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Main problem

Rural communities (that make up over 90%
of the territory of the EU and are home to
more than 56% of the population) have
limited opportunities for establishing strong
university-community networks.

As a result, the labour force is affected by a
lack of skills, diversity and structure, which is
caused by outward migration of the young,
those with relevant skills and of those who
have benefited from a high level of
education.
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Main problem

(i) There is no link between academic
context and rural communities;

(ii) The main focus of the research is on
economic and political issues;

(iii) There is a narrow understanding of the
potential of SL methodology for the rural
context;

(iv) Rural contexts have been neglected.
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Aims

Rural 3.0 intends:

- to bring HEIs and rural partners together
to work on a common issue

- to design, implement and evaluate a
transnational curriculum based on the
innovative SL approach

- to stimulate social entrepreneurship of
HEIs teaching staff and rural entities.
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Main objectives

i. Help to develop the core skills and
entrepreneurial capabilities of the rural
community (for which such development
is not easily accessible)

ii. Improve the quality of education for a
sustainable development and promote
university-community partnerships in
the rural areas through the innovative SL
methodology

08/50



Main objectives

iii. Increase the relevance of universities as
their students aim to fulfil a service that
is in line with the demands of the rural
businesses and social needs in rural
areas

iv. Establish a virtual Hub with a broad
network of academic and rural
stakeholders that will offer teaching and
learning content and will promote
interactions between universities and
rural community stakeholders
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Eight working packages will be developed
throughout the three years, evolving and
reflecting results from a previous project
entitled “Europe Engage”.

We believe that building on the
methodology of Europe Engage Project and
adapting it to the rural context will lead to
success.
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What will we do in the short term? 

- HEIs will develop new innovative courses
and enlarge their network of community
partners for SL projects, improving their
capacity to provide useful services to
address the needs of communities

- The rural associations/organisations
(LAGs) and rural actors should benefit
from the students’ services
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What will we expect in the long term?

- HEIs will gain from the partnerships with rural
communities in a variety of ways

- Enhanced awareness of social needs in rural
communities might lead to valuable research
results that could influence public policy

- LAGs and rural actors will benefit from the
community-university partnership

- Closing the gap between the existing practices in
the endogenous rural development model of
LEADER that is lacking contact with the
grassroots and their active participation.
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How are we going to do it?

Main progress markers:

• Reports  

• Rural database 

• Development of MOOCs online World Cafe 

• SL Rural 3.0 Hub
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How are we going to ensure the visibility
and dissemination of the project results?

- newsletters
- papers in conferences
- reports
- images

The outcome of this project will also be of
interest to other agencies, thus
dissemination of the results across Europe
is an important goal.
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Session 2

In session 2 of the presentation Cinzia, Antonella and Rolf,
representing Italy and Austria, will discuss service-learning as
a learning format fostering public engagement in rural
environments, and responsible entrepreneurship, supporting
the idea of entrepreneurial social innovations in rural areas.

SESSION
1

SESSION
2



Rural 3.0 - Service Learning for the Rural Development
RURASL in Austria 

HEI: University College of Teacher Education - LAG: Plenum
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The joint questionnaire was attended by students in Vienna from the ´University

of Natural Resources and Life Sciences`, the ´University College of Teacher

Education`, the ´Academy of Fine Arts (Teacher Training)` and the ´University

College of Agricultural and Environmental Education`.

The teaching format SERVICE LEARNING is intended to combine social

engagement (´community service') with academic teaching and learning

methods that combine theoretical, methodological and social skills with

practical and interdisciplinary skills (´academic learning`).
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Participation of the participants was especially in the area of ´social affairs`

followed by ´culture`. Motives and attitudes of the students (obligatory event or

voluntariness of the engagement).

Motivations for Service Learning project participation are intrinsic, altruistic,

vocational or study-oriented, extrinsic- and recognition-oriented. Service

Learning, used as a teaching method, has great prospects of success: the

combination of seminar teaching and citizen engagement with students has

great potential.
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Students state that they volunteer, without being asked, to engage themselves

in their Service Learning project for up to two hours per week in non-academic

non-profit organizations. The recognition of the high potential for commitment

and participation among students is not matched by too few opportunities to

get involved. The condensed school-, study- and training-time leads, in

particular due to scarce temporal resources, to the fact that young people have

less and less time for engagement (outside the universities). In the end, the

further question that emerged was: is an essential feature of citizen engagement

- voluntariness - possible in the university tertiary education context?
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REQUIREMENS FOR THE TRAINING MATERIALS:

• define the rural needs to be included in the university course;

• prepare for the discussion of student orientation, activity plan, clarification of
responsibilities and risk management issues;

• explain for students the community organization's mission and goals

THE TRAINING MATERIALS ARE DEVELOPED FOR COMMUNITY PARTNERS!
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TRAINING MATERIALS:

Rural communities are confronted with limited opportunities for

networking and collaboration, resulting in labour forces that suffer

from low skill levels, low skill diversity, and from a structural

mismatch in the local labour market, caused by outward migration of

the young, professionals, and the well-educated.

(EU Rural Review, Nº 10, 2011)
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DISCUSSION ON THE FORM OF THE TRAINING MATERIALS

1. The material does not have to be long;

2. It has to be simple;

3. It has to concentrate on the essence of LAGs work with students;

4. What is the best form?  Power Point presentations, Lesson Plans, templates 

with examples of activities or something else?..
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Survey in the Region Lower Austria / St. Pölten

The needs of rural stakeholders, rural entrepreneurs and rural

community were investigated in May/June 2019.

Plenum interviewed Local Action Groups (LAGs), non-profit

organizations, foundations, associations, farmers, social

entrepreneurs, schools, private persons, etc.
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The rural organizations (Local Action Groups) are mainly active in the domains of

women, tourism, natural resources, sustainability, networking, social inclusion,

youth, elderly, stakeholder involvement and rural services.

Their focus is on local development, innovation and cooperation, lifelong learning

and vocational training, diversification and job creation.

Priorities are support for local development, knowledge transfer, technical

assistance, and restoring agricultural production potential that was damaged by

natural disasters.

THE RESULTS I
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The LAGs pointed out seven main challenges that they will be facing the coming
years:

• Demographic changes,
• Strategic funding,
• Financial challenges,
• Building vacancy,
• Preservation of special cultivated landscapes and biodiversity,
• Infrastructure, and
• Stakeholder exchanges (with volunteers).

SEVEN MAIN CHALLENGES
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…by doing basic research about the development and initiation of new ideas, by
supporting through monitoring of valuable areas (nature protection), in general by
working with rural challenges and developing solutions. Here you can find the most
useful disciplines for students that can help with the challenges:

STUDENTS CAN HELP

Architecture and town planning Electricity and energy Horticulture

Database and network design and 

administration

Environmental protection 

technology

Software and applications 

development and analysis

Economics Forestry Management and administration

Natural environments and 

wildlife

Philosophy and ethics Religion and theology

Sociology and cultural studies Journalism and reporting Travel, tourism and leisure

Work skills
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The needs of the local communities (the beneficiaries of the local community

organization):

14 interviews were conducted with local community members (private persons,

private companies, entrepreneurs, associations, farmers, school and municipality)

in the county St. Pölten Land, mainly in the municipality of Woelbling. Around 40%

have already collaborated with students and/or schools and have less than 10

employees/volunteers.

THE RESULTS II
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The main challenges that were pointed out by the interviewees…

• Financing and fundraising for educational, agricultural projects
• Marketing and Communication
• Climate change (drought, water shortage, variations in temperature, extreme

weather events, etc.) > developing a masterplan for drought
• Acquisition of projects (without being part of a political party) and finding new

customers
• Human resources development of (pedagogical and other) employees

FIVE MAIN CHALLENGES
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Other challenges that were mentioned are e.g.

• work-life-balance,
• developing entrepreneurial know-how very diverse educational levels and

political convictions,
• networking in the rural area,
• decease of bees (e.g. because of pesticides),
• lacking awareness of sustainable agriculture,
• small farms disappearing.

OTHER CHALLENGES
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From our  perspective today, we will concentrate on the following “burning” 
topics/needs in our Rural Region:
• Development of creative promotional materials 

(marketing/design/videos/photos/flyers)
• Designing/organising events with rural stakeholders (public relation)
• Future ideas generation (about art, ecological and pedagogical issues, e.g. 

regional food trends, draught issues, awareness rising for sustainable 
development, exploring needs for complementary educational offers)

• Designing project roadmaps (project management)

NEEDS IN THE RURAL AREA
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…with public relation and marketing of entrepreneurial ideas (e.g. help in
developing marketing material, in updating the website…), future idea generation
(e.g. regional food trends), project development (research, surveys, concepts, idea
generation, etc), being change agents and catalysts: awareness rising for
sustainability (e.g. knowledge transfer of best practices from other rural areas,
healthy soil, regional food, healthy animals, protection of resources like wood),
helping with events and event design (e.g. the first forest conference).

STUDENTS CAN HELP
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BEST PRACTICE EXAMPLE SERVICE LEARNING
See https://sc.rce-vienna.at/lehrveranstaltung/
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ROADMAP: 
2 Semesters
2 Tracks
1 Goal

47/50



COLLABORATION OF 4 UNIVERSITIES / 
4 MAIN QUESTIONS
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OTHER EXAMPLES SERVICE LEARNING
See https://www.wu.ac.at/mitarbeitende/infos-fuer-lehrende/projekte-berichte-in-der-lehre/servicelearn
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Rural 3.0: Service Learning for the Rural Development RURASL

THANK YOU FOR YOUR ATTENTION!

Prof. Dr. MMag.  Rolf Laven Mag.a Sylvia Brenzel
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